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WAIT 1 MINUTE… WHILE I CONNECT TO THE INTERNET 



SAXO BANK’S TRADING PLATFORM 



DIGITAL MARKETING MEGA TRENDS 



GOOGLE RULES THE INTERNET… 



GOOGLE RULES THE INTERNET SINCE 2007… 

…THEY SEEM TO OWN IT ALL: YOUTUBE, ANDROID, 
DOUBLECLICK, GOOGLE+, GOOGLE GLASS 



THE LARGEST SHARE OF DIGITAL AD REVENUE… 

…BY FAR 

6 X MORE THAN FB 
 
 
11 X MORE THAN YAHOO! 



NO NEED TO CONECT, OPEN BROWSER AND SEARCH…  
 

…INFORMATION COMES TO YOU 
 



WE WAKE UP AND GO TO SLEEP CONNECTED!  



Chart: Desktop and mobile traffic share 2013 with forecast for 

2014 (January 2013-July 2014) 

 

Source: Intelligent Positioning 



GOOGLE STILL AHEAD…  
 
…BUT FACEBOOK IS ON THE RIGHT SIDE OF THE TREND 
 

2 X MORE THAN FB 





GOOGLE´S BIG CHALLENGE 



GOOGLE CRAWLS THE WEB… 

 

                         …CANNOT INDEX SOCIAL MEDIA AND APPS 

Published on 22 Jan 2014 

http://www.youtube.com/watch?v=udqtSM-6QbQ


THE WEB IS BECOMING MORE FRAGMENTED… 
 

…CHANGE FROM SPACE TO TIME 
 

Apps will converge and will be able to analyze and index feelings: real time  

Is time for the semantic web 







INSURANCE INDUSTRY 







COSTUMERS ARE READY FOR CHANGE! 

 

+70% ready to purchase insurance online 

 

 

 

80% switch to an insurer that provided personalized services 

 

 

 

78% share personal information with their insurers  

(to obtain personalized services) 

 

 

 

30% pay more for personalized products and services  

 

source: Accenture technology vision Insurance 2014  



source: Accenture technology vision Insurance 2014  



source: Accenture technology vision Insurance 2014  





The Role of Communication Channels in Finance sector, France 

source: think Google Q4 2012 



The Role of Communication Channels in Finance sector, UK 

source: think Google Q4 2012 



SAXO BANK CONTENT AND SOCIAL MEDIA 



PLATFORM 

PRODUCT 

FINANCIAL EVENTS 

“The Euro in Crisis” OUR PEOPLE 

Seminars & Education 

New Silver vs Gold 

CONTENT DRIVEN, MULTI-LAYERED CAMPAIGNS 



MULTI-CONTEXT AND MULI-TARGET 

ALIBABA IPO 



Content Financial 

Events 

People 

Platform 

& Product 
ATL Media 

Online 

Offline 

PR 

Online Media 

Banners 

Link Building 

PPC 

TV 

Print Ads Emails 

Events 

Seminars 

Webinars 

Social Media 

Single 

Strong 

Call to Action 

CONTENT DRIVEN, MULTI-CHANNEL  
ENGAGEMENT CAMPAIGNS 



31 

BUILD TRUST AND RELATIONSHIPS THROUGH REAL 
INTERACTION AND SUPERIOR EXPERIENCES 



Key Observations: 

  

 PPC Leads < by 16%.  

 

 Banner Leads > by 183% 

 

 Natural Search Branded Leads > by 56% and Natural Search Non-Branded Leads > by 104%  

 

 Referral Leads > by 526% 

 

 Social Media leads increased from and starting to count. 

 

 CAC < by 66 %  



CAMPAIGN ROLL OUT BY PHASES – EXAMPLE 2013  

 

 

 

eBook  

Bloomberg TVC 

Microsite  

PHASE 1  
Gold Just 
Another 
Currency 

 

Live Date: 
22 OCT 

Print Ad 
Banners 
Emails 

Social Media 
Link Building 

PPC 
Seminars 

 

PHASE 2: 
The Euro in 

Crisis 
 

 

Live Date: 
5 NOV 

Print Ad 
Banners 
Emails 

Social Media 
Link Building 

PPC 
Seminars 

 

PHASE 4: 
Currency 

Wars, Battle 
of the 

weakest  

Live Date: 
3 DEC 

Print Ad 
Banners 
Emails 

Social Media 
Link Building 

PPC 
Seminars 

PHASE 5: 
YUN 

Diplomacy 
 

Live Date: 
7 JAN 

Print Ad 
Banners 
Emails 

Social Media 
Link Building 

PPC 
Seminars 

 

PHASE 3: 
The Dollar 

Live Date: 
19 NOV  

Print Ad 
Banners 
Emails 

Social Media 
Link Building 

PPC 
Seminars 

 







OFFICIAL ANNOUNCEMENTS AND COMMODITISED RESEARCH… 

PEOPLE HAVE LOST FAITH IN ADVICE… 



WE TRUST OUR PEERS 



APPLE WAS AT $475.76 BEFORE THE TWEET AND CLOSED AT $489.55 

 

ITS MARKET CAP INCREASED $12.5 BILLION (AUG 2013) 



BUT ARE THEY ALL PUTTING THEIR MONEY WHERE 

THEIR MOUTH IS? 



DEMOCRATIZING YOUR ACCESS TO TRADING  

PEER-TO-PEER  

POWER OF REAL TRADERS  
SOCIAL 

MEDIA 

A SOCIAL TRADING COMMUNITY OF SERIOUS INVESTORS 

OPEN & TRUSTED CHAT ROOMS 

FORUM OF EXPERTS  

 





EXCELLENT RESULTS SINCE JANUARY 

TRADINGFLOOR.com 

 

30,000 registered users  

 

2,200 Active Saxo clients linking their trading accounts to the 

community 

 

 



THANK YOU FOR YOUR TIME! 
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