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Jevekag

ZTO 14° CFO Forum, n KPMG zntnoe ané toug ermgaveis opiIAntég prof. Andrew Scott (LBS), Timo
Elliott (SAP), Elleanor Winton (Future Institute) kai kab. Niko Bérra (IOBE) va pag WIAWCOUV yia TNV
KateUBuvon tng EAAGSOG, TNg Eupdring, TG 0Ikovouiag Kal Twv TEXVOAOYICV, AAAG Kal TOUS «aVELOUG»
rou ernpedzouv tnv ropeia toug. MNepioodtepor and 200 CFOs & CEOs, and 120 etaipeieg, Bempnoav
xpnaoigo va éNBouv otig 25 louviou, oto Divani Caravel va toug akoUoouv Kal va oUzNTACOUV pazi Toug
ZNTAPATA TOU TOUS arnaoxoAoUv h Ba Toug arnaoxoANCouUV OTO AUECO JEANOV, EVIOS TOU PEUCTOU
eAnvikoU mepiBaAovTog, orwg GAwote hBeAe va tovioel o Tithog tou ouvedpiou “New Challenges,
New Decisions”.

H évtovn evtUmmon rnou MpokAAeoav ol TIapoUCIACEIS aroTurimBnKe atn dIadpacn OPIANTGY Kal KOVoU
Kal TIG TOAAEG EQWTNOEIS TIOU €iTE KATETEBNOAV NAEKTPOVIKA ETE EKPwVNBNKAV, 0TI AZIOAOYNOEIS TWV
ouVvESPWY, aAAG Kal ota «minyaddkia» nou dnpioupynBnkav katd t didpkeia twv diaeiypdtwy. O ttAol
TWV TAPoUCIdoewy WIAOUV pbvol Tous: Future Impertect, Ta Eridueva Bruara petd tnv Koion, The Top
Technology Trends Helping Finance Become a Better Business Partner, The Future is Already Here.
Egioou xpnoiua kar erikaipa kpiBnkav ta dUo ndveA Tou cuvedpiou rou €pepav €101KoUg OTN PopoAoyia
VA Pag JINACOUV yia TIS EMMTAOEIS ToU dpBpou 21 OTIg EMXEIPNTEIS AAAG Kal TIEMEIPAREVA OTEAEXN Yid
va kaBopicouv 10 pdAo tou CFO otig EEayopég kal Zuyxwvelaoels.

To “Post Event Report” rou diafdzete, okoro €xel va evNUEPMOE! N va BuPiTEl, OTAXUOAOYWVTAC,
Ta KUpPIa onyeia Tou o mpdo@atou «kopuatioU» piag pakpdg oeipdg CFO Fora tng KPMG.
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Tt Gkouoa oTo

140 CFO Forum tn¢ KPMG

Ta tpia peyaAUtepa eurddia tou Finance:

* To npoowrikd replopizetal ota Pacikd Tou Kabnkovta (62%).

e Avenapkng mpdofacn o€ AeITOUPYIKES HETPATEIS TTOU 0dnyouV N
EMNPEAZOUV TA OIKOVOUIKA PETPA TTOU Mpérel va Ang@Bouv (31 °/o).

® AVEMAPKNG yVOON EMIXEIPNCIAKNG OTPATNYIKAG KAl TNG
aANAeni®paong Tou MPOowWIKoU €VIOS TOU TUNPATOS (27 °/o).

Edv o1 ayopég kdvouv AdBog otnv diariotwon 6Tl BpIoKOUAOTE O€
nepiodo ouvexoUs otacipdTNTag, 600 MEPICTOTEQO ViVETal OAPES OTI Ol
mpoPAEéWEIS Toug ntav AavBaopéveg, 1ooo nepioodtepo Ba BubBizopaote
o€ évav eaUuAo KUKAo Aitétntag (taper tantrum).

Katd toug teAeutaioug SU0 aIMVES, MAYKOOUIWS, TO TPOCGOOKIUO ZWNAG
au&avertar katd 2 Xpovia avd OEKAETIA. L€ AVEMTUYHEVES XMDPES,
touhdxiotov 10 50% twv Bpepmv rnou yevvnbnkav 1o 2007 avapévetal va
ZNOOUV TEPIOCOTEPO ard ekatd Xpovia.

O puBu66g algnong Twv ZuyxwveUoewv Kal EEayopdv otn Eupdrn urroAcimerai
ONPAVTIKA TwV GAAQDV QVEMTUYHEVOV TTIEQIOXMDV.

H éupeon gopoAoyia mou amoteAeital and EUPECOUS POPOUS, POPOUS TUVAAAaY®V
Kal (OPOoUS KATaVAAWONG, EKMPOCWIIEI TO 27 % tou EANNVIKOU A.E.T1., evdd n dueon

1020%.

Ta ”Big Data” pag BonBoUv va XpNaIPoroINCOUE TIEPICTOTEPES YVATEIS KAl
vououg, 6rnwg 1o vopo Tou Benford katd tov oroio dev undpxel iIcokatavoun oto
MPWTO WNio apiBU®V Mou avAKOUV O€ Mpayuatikin opdda m.x. o apiBudg éva (1) eppa-
vizetar we mpdto wnoio oto 30.71% twv nepimooeny evid o apiBués 9 pohic 4.6%.

O ko6opog Ba xpeldzetal 40% HE 50% TEPIOOTOTEPO VEPO, EVEPYEIQ KAl TPO®N PEXPI TO
2030.

YOOV E TO VOO Tou Moore, n unoAoyioTikn 10xUS dimhacidzetar kaBe 18 pr’wcg.

Xpeiazetai TTOAU KaAn MTPOETOINAO 101 piag ouvaMayng Euyxwveuong Kai
ESayopdag: Aievépyeia evOeAexoUg OIKOVOUIKOU Kal VOUIKOU EAEéYXOU KAl TTPOTEKTIKN
MPOETOIPACIa-PHEAETN-E@APUOYN TNG UAOTIOINONG.

H karammoAépunon Tng @opodiag@uyng Kal ING @OoPOATToQuUYNg eival KOIV()S 0’T6X0§
yia 1o Kpdtog aAAd Kai yid TIS €MXEIPATEIS TTou emBupolv éva otabepd mepiBAAAov e uyin
aviaywviopd. Kdbe nmpoordBeia tou Kpdtoug duws nmpog auth tnv kateUBuvon Ba rpénel

va XPNOIPOMOIEl OAES TIG CUYXPOVES TEXVIKEG EAEYXOU KAl VA PNV YiVETal YE TETOIO TPOTIO Mou
va dnpioupyei SuoPdotaxto SIoIKNTIKO Kal XpNUATodoTikO KOOTOS OTIS EMXEIPNTEIS OTIWG

n mpotelvépevn e 1o ApBpo 21 tou N. 4321/2015 diadikaoia.
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O kog Bérrag rou IOBE otnv
evapktipia opiAia tou ouvedpiou.
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O kevipikol opIANTES Tou ouveSpIoU LE

tov AievBuvrn . Mridko kai tov

Avtirpoedpo s KPMG, Bayyéin
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XOPHI'IEZ

la mAnpo@opies oxerika pe Tn ouvepyaoia
ora ouvédpia tng KPMG oe erirredo xopnyou,
HTTOpPEiITE va emikoivwvnoere pe tov @iimmo

Meppdakxo oro 210 6062254. EvaAAakrtika
oreiAte email oro ppierrakos@kpmg.gr

Euxaplotoupe Toug Xxopnyoug
Kl TIC eTalpeieg mou ouppetexav

AIAKEKPIMENOZ XOPHIroz YMNOZTHPIKTEZ

AP MIEG
LeasePlan gEn
= NESPRESSO.

XOPHFOI o s _————y

dMAdDEUS ME THN YTIOETHPIZH

KYPIOZ XOPHIroz ENIKOINQNIAZ

% H NAYTEMIOPIKH

XOPHI Ol ENMIKOINONIAZ

Edenred

advertising®
BusinessNews.gr
@ Economics”
G ROUP ELJ’ROZday
FOR'QI:EIEJCQOE
IRIS o
Ol IZXYPOI
TH> EAAHNIKHZ
OIKONOMIAS

1 TOC

TIMES OF CHANGE

THAEONTIKOZ
w XOPHIroz ENIKOINQNIAZ
® SOC&

© 2015 KPMG ZopBoulor AE, EMnvikn Avavupun Etaipeia kar péhog tou SiKtiou aveEaptntwv etaipeidv-peAdv g KPMG ouvdedepévav pe tnv KPMG International Cooperative (‘KPMG
International'), evég EABeTIkoU vopikou mpoamrou. Me tnv ermipuAagn kaBe Sikaidpatog.




KPMG
—vents of Excellence

Anc') 10 1998 n KPMG otnv EAAGSa Slopyavaver pe peyaAn emtuxia, EMXEIPNUATIKES EKONADOTEIS yVOONG,
mpoPAnuatiopol kail SIKTIwong, dIatnP@VTAS €vav evepyd SIAAOYO HE Ta OTEAEXN KAl TOUS ETTIXEIDNHATIES TNG
eAANVIKNG ayopds o€ Béuata mou Toug araoxoAoUV Kal MoU avauévetal va kaBopioouv katd kKUpio Adyo TIS eEeAIEEIS.

Ta KPMG Events of Excellence, ta oroia éxouv yivel Becudg otnv emiXelpnuatikn ayopd, éxouv @IAOEeVTEI
eEalpeTIkOUS ORIANTES OMwg 0 kopugaiog manager Jack Welch, o vourieAiotag X. Miooapidng, o cuvidputhg tng
Apple, S. Wosniak, o N. Roubini, o P. Cotler, o Hans-Werner Sinn, aAAd kal mANBog dAAwv afidAoywv
MPOCWIIKOTATWV arnd Kopupaia navermotnpiakd 1I6puuata tng Eupnng kar twv HIA.

Katd tn d1dpkeia twv TeEAeUTaiov 12 unvay,

Ol 8K6n}\0:)08lq (0} o ﬂpleuOqu éxouv SlopyavwBei 4 ekSNAGTEIC,

10 Guru Event 10 18° HR 10 1° Family 10 14° CFO
ue tov Freek Symposium pe Business Forum
Vermeulen 10 BpaPeia Beouds  Forum kai

HR Awards

Freek Vermeulen
Strategy &
Entrepreneurship

n

E 800+ Zuppetéxovieg  an6 313 Etaipeieg

3— 47 OuiAntég

19 000+ Mass mail recipients ﬁ 1 Workshop

4 Maveh

46 Xopnyoi 14 000+ impressions
42 Etaipol Emikoiveviag 20 000+ evnpepobnkav
220 Anpooieloerg péow announcements

AGOHNA OEZZANONIKH © 2015 KPMG ZopBouhol AE, EAAnvikn Avévupn Etaipeia

1 TA ‘. Kal péAog Tou SIKTUOU aVEEAPTNTWV ETAIPEIOV-HEADV TNG
thotnyou'Tounpo 3 , M KOUVTOUprTOU? KPMG ouvdedepévwv pe tnv KPMG International
163 42 Ayia MNapaokeun 546 25 ©eooalovikn Cooperative ('KPMG International’), evog EABeTikou
TnA: 210 6062100, Fax: 210 6062111 TnA: 2310 550915, Fax: 2310 543670  vopikol mpooriou. Me v em@uAatn KGBe dIKaIOUATOS.
Meooyeiwv 400B To évopa kai o Aoyéturio KPMG kai "cutting through
153 42 Ayia Mapaokeun e-mail: info@kpmg.gr complexity" aroteAoUv Kataxwpnpéva epropika onuata n

onpata tng KPMG International.

TnA: 211 1815600 kpmg.com/gr



